
For the best experience, open this PDF portfolio in
Acrobat 9 or Adobe Reader 9, or later.

Get Adobe Reader Now!

http://www.adobe.com/go/reader





EMDRIA Advertising Policy and Procedures 
 


 
The acceptability of an ad for publication in the EMDRIA Newsletter, on the EMDRIA web site, 
or any other advertising offer by EMDRIA, is based upon legal, social, professional, and ethical 
considerations. In addition, an ad must be in keeping with the general nature of the publication. 
The general policy is stated as follows: 


 
"The publications of EMDR International Association (EMDRIA) are published for and on behalf 
of the membership in support of the practice of EMDR and as a means of promoting human 
welfare. The Association, therefore, reserves the right to, unilaterally, reject, omit or cancel 
advertising which it deems to be not in the best interest of these objectives, or which by its tone, 
content or appearance is not in keeping with the nature of its publications. Conditions, printed or 
otherwise, which conflict with this policy will not be binding on EMDRIA." 


 
EMDRIA undertakes to comply with the letter and the spirit of Title VII of the Civil Rights Act of 
1964, the Age Discrimination in Employment Act of 1967, the Veterans' Reemployment Rights 
Act Handicap Bias, the Vietnam-Era Veterans' Readjustment Assistance Act of 1974, and the 
Americans With Disabilities Act of 1990. As such, the Association endeavors to not discriminate 
on the basis of age, race, color, religion, gender, sexual orientation, national origin, physical or 
mental disability, veteran status, marital status, or the numbers and ages of dependent children in 
its own employment practices and will not knowingly permit its publications and Web site as ad 
media, to be used by others in support of discriminatory practices.  
 
Advertisers are encouraged to use gender-neutral terms in ad text because the use of certain 
pronouns, i.e., him or her, in ad text could, under certain circumstances, be taken to imply 
discrimination (not necessarily job discrimination) on the basis of sex. 
 
Advertisers are encouraged to describe the products or services advertised in an accurate and 
complete manner. The Association reserves the right to refuse to accept ads, which, because of 
omissions or inaccuracies, provide misleading information. 
 
The Association reserves the right to refuse advertising submitted for the purpose of airing either 
side of controversial social, ethical, or professional issues. 
 
It is the responsibility of individuals and agencies to insure that they are in compliance with 
provisions of national and state laws, which relate to the practice of EMDR, such as license to 
practice in any specific jurisdiction. 
 
Order and Copy Guidelines 


 
I.   General 


 
A. All advertising is subject to the approval of EMDRIA. EMDRIA reserves the right to reject 


advertising, which is not in keeping with the publication's standards and objectives. 
B. Advertisers are encouraged to describe products and services in an accurate and complete 


manner. EMDRIA reserves the right to refuse to accept ads, which, because of omissions or 
inaccuracies, provide misleading information. 







C. The publication of any advertisement by EMDRIA is neither an endorsement of the advertiser 
nor of the products or services advertised. EMDRIA is not 
responsible for any claims made in any advertisement.  Advertisers may not, without prior 
consent, incorporate in a subsequent advertisement or promotional piece the fact that a product 
or service has been advertised.  


D. Advertiser and advertising agency assume liability for all content (including text 
representation and illustrations) of advertisements and also assume responsibility for any 
related claims made against EMDRIA.  


E. EMDRIA assumes no liability if, for any reason, it becomes necessary to omit an 
advertisement. 


F. EMDRIA cannot guarantee requests for specified position unless a position premium has been 
provided for in the advertiser agreement. 


G. EMDRIA’s liability for any error will not exceed the charge for the advertisement in question. 
H. No conditions, printed or otherwise, appearing on the space order, contract, billing instructions 


or copy instructions which conflict with EMDRIA’s stated policies will be binding on 
EMDRIA.  
 


II. EMDRIA Newsletter Orders 
 


A. The forwarding of an order is construed as an acceptance of all the rates and conditions under 
which advertising is published at the time sold.   


B. All orders must be placed in writing.   
C. Advertisements may not be canceled after the ad deadline and may only be canceled before the 


ad deadline by written request.   
D. Orders are accepted for not more than one year in advance. 
E. Advertising may be reserved in advance for one or more Newsletter issues to be published 


during a calendar year.  Reservations must be submitted by submission deadlines.  Failure to 
meet a deadline will result in a forfeiture of 50% of the monies paid for that Newsletter issue.  
Advertisers will be billed immediately following the publication of each issue, except in the 
case of the ‘Full Year Pre Paid Reservation’ referenced below.  
a. Display advertising will be offered at the rates posted on the EMDRIA website, which are 


subject to change each year. 
F. 15% Discount – Requirement: Organizations that qualify for not-for-profit status under 


Section 501 (c) of the Internal Revenue Service code will receive this discount. Proof of not-
for-profit status is required. 


G. 10% Discount - Requirement:  One Full-Year Pre-Paid Reservation (March, June, September, 
and December issues).  One full-year is considered as one calendar year (2008, 2009, etc.).  
Full payment is required at the time of reservation, which must be received by January 2nd of 
the year being reserved.   


H. 5% Discount - Requirement:  One Full-Year Reservation (March, June, September, and 
December issues).  One full-year is considered as one calendar year (2008, 2009, etc.).  This 
option must be reserved by January 2nd of each year.  This option allows advertisers to pay per 
issue.  Payment is due upon receipt of invoice.   


I. Classified advertising in the Newsletter will be organized into categories such as Consultation, 
Employment, Office Space for Rent, Products and Merchandise, and Educational Workshops.  
Rates are posted on the EMDRIA website and are subject to change each year; rates are based 
on a 35-character line with a maximum of 5 lines for all categories with the exception that 
Educational Workshops will have a 10 line maximum.   


 
 







III. Other EMDRIA Advertising Orders 
 
A. The forwarding of an order is construed as an acceptance of all the rates and conditions under 
 which advertising is published at the time sold.   
B. All orders must be placed in writing.   
C. Advertisements may not be canceled after the ad deadline and may only be canceled before the 


ad deadline by written request.   
D. Orders are accepted for not more than one year in advance. 
E. Reservations may be available, see order form for specific advertising option. If reservations 


are available, they must be submitted by submission deadlines.  Failure to meet a deadline will 
result in a forfeiture of 50% of the monies paid for that advertisement.   


F. Advertisers will be billed immediately following the advertisement and must be paid in full 
when order is placed. 


G. Advertisement discounts may be available for non-profits - see specific advertising guidelines 
for more information on discount availability. 


 
 








EMDRIA Credit Card Authorization Form


Date:


Advertiser Information 


Company/Individual:


Address:


City/State/Province:


Zip/Postal Code:


Phone:


Email:


Contact Name:


Whitney  Hanson 
Publications & Communications Coordinator 


whanson@emdria.org 


Phone: 512.451.5200 
Fax: 512.451.5256
www.emdria.org


ALL FIELDS REQUIRED.  Form only required for Full Year Reservation Pre-Payment Advertisers.


Authorized Payment Amount:


Payment Information 


Credit Card Type: Visa Mastercard Discover


Credit Card Number:   


Exp. Date:  /


 Billing Zip Code


Card Holder's Name as it appears on card:


Card Holder's Signature:


By signing above, I authorize EMDR International Association to charge the authorized payment amount to the card above.


Send to: 
  
MAIL:      FAX: 
EMDR International Association   512.451.5256 
ATTN: Gayla Turner    ATTN: Gayla Turner 
5806 Mesa Dr., Suite 360 
Austin, TX 78731


Describe advertisements you are paying for:


EMDR International Association
5806 Mesa Drive, Suite 360


Austin, TX 78731








Dear Potential Advertiser,


Thank you for your interest in advertising in the EMDRIA Newsletter. Please review the following information and contact us with any 
questions or for space reservations at your convenience.
 
DISPLAY ADS:   
 


Options			  Dimensions	 	 	 	 Fees


Business Card Size	 3.5” W X 2” H (Horizontal Only)		  $125.00


1/4 page                	 3.5” W X 4.75” H (Vertical Only)		  $175.00


1/2 page			  3.5” W X 10” H	 (Vertical)		  $300.00 
			   7.5” W X 4.75” H  (Horizontal)


Inside Back Cover* 	 7.5” W x 10” H				    $550.00
(Full Page)
 
CLASSIFIED ADS:
Includes Consultation, Rentals, Products, Merchandise: $10.00 per line, based on a 35 character line (Arial 10 pt font), Educational 
Workshops have a max of 10 lines, all other max of 5 lines.
 
SUBMISSION REQUIREMENTS:
Display ads must be received by the deadline and should be in camera-ready format or PDF file. Word document files are not accepted.  
Camera-ready copy is a laser printout on a high quality laser paper.  If sending a camera-ready copy, please attach 1 extra copy for our 
records.  Classified ads should be submitted as text only, no formatting is available.  Pre-payment is not required. An invoice, along with 
a complimentary copy of the Newsletter, will be sent to all advertisers after the newsletter is published. Ads should be sent directly to 
Whitney Hanson at the mailing address below or whanson@emdria.org.  


ADVERTISING SUBMISSION DEADLINES: 
 
March Issue		  January 2nd 
June Issue		  April 1st 
September Issue		 July 1st 
December Issue		  October 1st 


DISCOUNTS FOR ADVERTISING ARE ALSO AVAILABLE!
 
15% Discount
Requirement:  Advertiser must be recognized as a non-profit entity under Section 501(c) of the Internal Revenue Code.
    
10% Discount
Requirement:  One Full Year Pre-Paid Reservation (March, June, September, and December issues).  One full year is considered as one 
calendar year (2008, 2009, etc.).  Full payment is required at the time of reservation, which must be received by January 2nd of each 
year.  
			 
				    5% Discount
				    Requirement:  One Full-Year Reservation (March, June, September, and December issues).  One


	 full-year is considered as one calendar year (2008, 2009, etc.).  This option must be reserved by
	 January 2nd of each year.  This option allows advertisers to pay per issue.  Payment is due upon
	 receipt of invoice.  
 
	 *All rates are effective as of January 1, 2009.
	 ** Ads for the EMDRIA Newsletter are accepted on a space available, first-come-first-serve basis. 





