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E - N E W S  A D  E X A M P L E S

Ad placement varies each month based on quantity. 

The E-News open rate is 62%.
More than 3,900 members forward their E-News to someone else.
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A U D I E N C E  
EMDR International Association is a
membership organization of mental
health professionals dedicated to the
highest standards of excellence and
integrity in EMDR therapy.

E - N E W S  A D V E R T I S I N G  R A T E S

R E A C H
Reach more than 13,000 members
through our monthly e-news,  quarterly
printed and digital magazine, and bi-
monthly podcast.

S t a n d a r d ,  1 x  

S t a n d a r d ,  3 x *
 
  
S t a n d a r d ,  1 2  x

  
F o o t e r  B a n n e r ,  1  x

  
F o o t e r  B a n n e r ,  3  x *
 
  
F o o t e r  B a n n e r ,  1 2 x

Member              Non-Member
$200                     $325

$300                     $425

$1,300                  $1,500

$300                     $425

$700                     $825

$2,500                  $2,700
*consecutive issues must be in calendar year

S t a n d a r d  A d :  J P G / P N G  o r  G I F  f i l e  f o r m a t s  o n l y .  D i m e n s i o n s :  2 5 0  x  2 5 0  p i x e l s
F o o t e r  A d :  2  i m a g e s  a r e  r e q u i r e d  ( o n e  f o r  d e s k t o p  a n d  o n e  f o r  m o b i l e ) ,
J P G / P N G  o r  G I F  f i l e  f o r m a t s  o n l y .  D e s k t o p  v e r s i o n  d i m e n s i o n s  a r e  7 0 0  x  2 0 0
p i x e l s ,  a n d  m o b i l e  i s  5 0 0  x  1 0 0  p i x e l s .
T h e  U R L  f o r  y o u r  a d  l i n k

A d v e r t i s i n g  D e a d l i n e  f o r  m o n t h l y  E - N e w s :  T h e  f i r s t  d a y  o f  e a c h  m o n t h .
A d v e r t i s i n g  i s  s u b j e c t  t o  E M D R I A  a p p r o v a l .

E - N e w s  a d v e r t i s i n g  s p e c s :



Published quarterly, Go With That magazine is written by

practicing EMDR therapists, trainers, and approved EMDR

consultants for active members. The content is rich in research and

offers practical advice and tips for 13,000+ EMDRIA members. 

M a g a z i n e  V i s i o n  
To foster healing, health, and hope by defining,

disseminating, and promoting standards and innovations in

EMDR therapy and trauma-informed care.
 

T a r g e t  A u d i e n c e
Members who want to stay current with knowledge and developments in the

field of EMDR therapy and to enhance their credibility in the field. We support

members through education and informational materials they can use with

current and prospective clients as well as with colleagues who may refer

clients for EMDR therapy.

Our readers consist of two types: clinicians who are new to EMDR therapy

and interested in learning how to use their newly acquired training. Readers

are also seasoned psychologists, psychotherapists, licensed social workers,

therapists and counselors who have practiced EMDR therapy for several

years and feel comfortable knowing EMDR therapy.
 

Our pass-along rate is 37%.

55% of our readers permanently archive the magazine for a year or more.

Almost half of our readers determine, authorize or approve products and services. 

 

 



G O  W I T H  T H A T  M A G A Z I N E  A D
E X A M P L E S

Half-page Horizontal  Ad Sample

Note: Ad size is NOT to scale



G O  W I T H  T H A T  M A G A Z I N E  A D
E X A M P L E S

Half-page Vertical Ad Sample
Note: Ad size is NOT to scale
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C O N T A C T

Kim Howard, CAE
Director of Communications & Marketing
khoward@emdria.org

K I T

F u l l  P a g e  A d , 1 X      
F u l l  P a g e  A d , 4 X        

H a l f  P a g e  A d , 1 X       
H a l f  P a g e  A d , 4 X        

Member Non-Member

W i n t e r  2 0 2 3
A d  s p a c e  c l o s e s  J a n u a r y  4 ,  2 0 2 3

A r t w o r k  d u e  J a n u a r y  2 0 ,  2 0 2 3
 

S p r i n g  2 0 2 3
A d  s p a c e  c l o s e s  M a r c h  3 1 ,  2 0 2 3

A r t w o r k  d u e  A p r i l  2 0 ,  2 0 3 2
 

S u m m e r  2 0 2 3
A d  s p a c e  c l o s e s  J u l y  5 ,  2 0 2 3

A r t w o r k  d u e  J u l y  2 6 ,  2 0 2 3
 

F a l l  2 0 2 3  
A d  s p a c e  c l o s e s  O c t o b e r  4 ,  2 0 2 3

A r t w o r k  d u e  O c t o b e r  2 5 ,  2 0 2 3
 

T h e  p r i n t  m a g a z i n e  i s  m a i l e d  t o  a l l  E M D R I A  m e m b e r s  i n  t h e
U . S . A .  A l l  m e m b e r s  h a v e  a c c e s s  t o  t h e  d i g i t a l  e d i t i o n .  

$ 8 0 0
$ 2 , 7 0 0

$ 5 0 0
$ 1 , 5 0 0
    

$ 1 , 0 0 0
$ 3 , 7 0 0

$ 7 0 0
$ 1 , 9 0 0
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G O  W I T H  T H A T  A D V E R T I S I N G  S P E C S
F U L L  P a g e ( w i t h  B l e e d )

8  x  1 0 "  ( 8 . 5  x  1 0 . 5 "  w i t h  B l e e d )
R e c o m m e n d a t i o n :  N o  t e x t / v a l u a b l e  c o n t e n t  o u t s i d e  

7 . 5  x  9 . 5 "
 

F U L L  P a g e  ( n o  B l e e d )
6 . 7 5  x  8 . 5 "

 
1 / 2  P a g e  H o r i z o n t a l

6 . 7 5  x  4 . 2 5 "
 

1 / 2  P a g e  V e r t i c a l
3 . 3 7 5  x  8 . 5 "

 
A l l  a d s  s h o u l d  b e :  

•  3 0 0  d p i  a t  t h e  c o r r e c t  s i z e
•  C M Y K  ( n o t  R G B )
•  A L L  l i n k e d / e m b e d d e d  s u p p o r t  f i l e s  s h o u l d  b e  c o n v e r t e d  t o  C M Y K  
•  C o n v e r t  a l l  f o n t s  t o  a r t / o u t l i n e s
•  P r e f e r r e d  f i l e  f o r m a t s :  . P D F . A I ( e m b e d  a l l  l i n k e d  f i l e s ) . T I F . E P S

A n n u a l  c o n f e r e n c e  a d v e r t i s e m e n t s  a r e  a c c e p t a b l e  i f  t h e  e v e n t
i s  n o t  w i t h i n  6 0  d a y s  b e f o r e  o r  a f t e r  o u r  a n n u a l  c o n f e r e n c e .  
E d u c a t i o n a l  o f f e r i n g s  m u s t  b e  a p p r o v e d  f o r  E M D R I A  c r e d i t .
D e t a i l s  c a n  b e  f o u n d  a t  w w w . e m d r i a . o r g / e m d r -
t r a i n i n g / e m d r i a - c r e d i t - p r o v i d e r .  
M e m b e r s h i p  a d v e r t i s i n g  o r  f u n d  s o l i c i t a t i o n  i s  p r o h i b i t e d .

E M D R I A  A d v e r t i s i n g  P o l i c y  



C O N T A C T

Kim Howard, CAE
Director of Communications & Marketing
khoward@emdria.org

Media
L e t ' s  T a l k  E M D R  P o d c a s t
w w w . e m d r i a . o r g / l e t s t a l k e m d r p o d c a s t

K I T

E p i s o d e s  a r e  p u b l i s h e d  t w i c e  a  m o n t h ,  o n  t h e  1 s t  a n d  1 5 t h .  A d
m e s s a g e s  a r e  s u b j e c t  t o  E M D R I A  a p p r o v a l .  S o c i a l  m e d i a  e x p o s u r e

i n c l u d e s  o n e  E M D R I A  p o s t  w h e n  t h e  e p i s o d e  i s  l i v e .  W e  d o  n o t  m e n t i o n
t h e  s p o n s o r  i n  t h e s e  p o s t s .

 
O n e  a d v e r t i s e r  p e r  e p i s o d e .  A d v e r t i s e r  s c r i p t  f i l e  d e a d l i n e s  a r e  1 5

d a y s  b e f o r e  t h e  e p i s o d e  l a u n c h  d a t e .  T h e  h o s t  w i l l  r e a d  y o u r  a d  a t  t h e
p o d c a s t ' s  b e g i n n i n g  a n d  e n d .

 
*  B r o u g h t  t o  y o u  b y  X Y Z  C o m p a n y   

* * 9 0  w o r d s  o r  l e s s  ( 3 0 - s e c o n d  r o l l ) .  P r e m a d e  p a y m e n t s  o n l y .    

1 0 - s e c o n d  p r e - r o l l *  
3 0 - s e c o n d  p o s t - r o l l * *             $ 2 , 0 0 0  p e r  e p i s o d e

    
$ 3 , 0 0 0  p e r  e p i s o d e

    

Member Non-MemberSponsorship includes host-read Ads

D i s t r i b u t e d  t o  m o r e  t h a n  1 3 , 0 0 0  E M D R I A  m e m b e r s ,
a n d  t h e  p u b l i c ,  e a c h  e p i s o d e  f e a t u r e s  E M D R
t h e r a p i s t s  a n d  i n n o v a t o r s  w h o  d i s c u s s  p r o t o c o l s
a n d  t r e a t m e n t  a p p r o a c h e s  t o  t r e a t i n g  t r a u m a .  
W e  m a t c h  t h e  g u e s t  e x p e r t  w i t h  a n y  a w a r e n e s s
m o n t h s  t h a t  a r e  a p p l i c a b l e  t o  e x p l o r e  v a r i o u s
p o p u l a t i o n s  a n d  d i a g n o s e s .

Distributed across major platforms including:


