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E - N e w s

A U D I E N C E  
EMDR International Association is a

membership organization of 17,000+

mental health professionals dedicated

to the highest standards of excellence

and integrity in EMDR therapy.

E - N E W S  A D V E R T I S I N G  R A T E S

R E A C H
Reach 18,000+ members through our

monthly e-news, quarterly printed and

digital magazine, and podcast.

S t a n d a r d ,  1 x

S t a n d a r d ,  3 x *

S t a n d a r d ,  1 2  x

F o o t e r  B a n n e r ,  1  x

F o o t e r  B a n n e r ,  3  x *

F o o t e r  B a n n e r ,  1 2 x

Member  Non-Member
$500                     $725

$700                     $1,025

$2,100                  $2,800

$800                     $1,025

$1,100                    $1,400

$3,500                  $4,000
*consecutive issues must be in calendar year

The advertising deadline for the monthly E-News is the first day of each month. Advertising is subject to

approval. Prepayments only.

E-News advertising file specs:

Standard Ad: JPG/PNG or GIF file formats only. Dimensions: 250 x 250 pixels

Footer Ad: 2 images are required (one for desktop and one for mobile), JPG/PNG or GIF file formats only.

The desktop version dimensions are 700 x 200 pixels, and the mobile is 500 x 100 pixels.

The URL for your ad link



Footer 
Banner 

Ad

Standard Ad

E - N E W S  A D  E X A M P L E S

Ad placement varies each month based on quantity. 

The E-News open rate is 66%.
More than 4,000 members forward their E-News to someone else.



Published quarterly, our award-winning Go With That

Magazine® is written by practicing EMDR therapists, trainers,

and approved consultants for active members. The content is

rich in research and offers practical advice and tips for 18,000+

EMDRIA™ members. Our digital edition remains accessible on

our website.

M a g a z i n e  V i s i o n
To foster healing, health, and hope by defining, disseminating, and promoting

standards and innovations in EMDR therapy and trauma-informed care.

T a r g e t  A u d i e n c e

EMDRIA™ members who want to stay current with knowledge and

developments in the field of EMDR therapy and to enhance their

credibility in the field. We support members through education and

informational materials they can use with current and prospective

clients and colleagues who may refer clients for EMDR therapy.

Reader Profile

GWT Magazine® readers are both member clinicians, new to EMDR therapy, and interested

in learning how to use their newly acquired training, and members who are also seasoned

psychologists, psychotherapists, licensed social workers, therapists, and counselors who

have practiced EMDR therapy for several years and feel comfortable with EMDR therapy.

According to our 2025 Membership Survey:

86% of members are extremely satisfied with GWT® and rank it as the #1 member benefit

74% of members use GWT® as an EMDR therapy resource for their practice

Almost half of our readers determine, authorize or approve products and services.
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G o  W i t h  T h a t  M a g a z i n e ®

C O N T A C T

Kim Howard, CAE
Director of Communications & Marketing
khoward@emdria.org

K I T

F u l l  P a g e  A d , 1 X

F u l l  P a g e  A d , 4 X

H a l f  P a g e  A d , 1 X

H a l f  P a g e  A d , 4 X

Member Non-Member

Winter 2026: Case Conceptualization
Ad space closes January 5, 2026

Artwork due January 7, 2026

Spring 2026: EMDR and Complex Trauma
Ad space closes March 25, 2026

Artwork due April 10, 2026

Summer 2026: EMDR Consultation 
Ad space closes July 1, 2026
Artwork due July 15, 2026

Fall 2026: Early EMDR Intervention/Low Intensity
Ad space closes October 1, 2026
Artwork due October 16, 2026

We mail the print magazine to all members in the U.S.A. 
All members have access to the digital edition here. 

$ 1 , 0 0 0

$ 3 , 0 0 0

$ 7 0 0

$ 2 , 0 0 0

$ 1 , 5 0 0

$ 4 , 5 0 0

$ 1 , 0 0 0

$ 3 , 5 0 0

https://www.emdria.org/library-copy/publications-resources/go-with-that-magazine/
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Go With That Magazine®

G O  W I T H  T H A T ® A D V E R T I S I N G  S P E C S

EMDRIA Advertising Policy
Conference advertisements are acceptable if the event is not within 60 days

before or after our annual conference or summit. 

Educational offerings must be approved for EMDRIA credit. Details can be

found here. 

Membership advertising or fund solicitation is prohibited.

Prepayment only.

Advertising File Requirements 

• 300 dpi at the correct size

• CMYK (not RGB)

• ALL linked/embedded support files should be converted to CMYK

• Convert all fonts to art/outlines

• Preferred file formats: .PDF.AI(embed all linked files).TIF.EPS

FULL Page(with Bleed)
8" x 10" (8.5 x 10.5" with Bleed)

Recommendation: No text/valuable content outside 7.5" x 9.5"

FULL Page (no Bleed)
6.75" x 8.5"

1/2 Page Horizontal
6.75" x 4.25"

1/2 Page Vertical
3.375" x 8.5"

http://www.emdria.org/emdr-training/emdria-credit-provider


G O  W I T H  T H A T  M A G A Z I N E ®

A D  E X A M P L E S

Half-page Horizontal  Ad Sample
Note: Ad size is NOT to scale



G O  W I T H  T H A T  M A G A Z I N E ®

A D  E X A M P L E S

Half-page Vertical Ad Sample

Note: Ad size is NOT to scale



C E  S P O T L I G H T  D E T A I L S
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R E A C H
We send our monthly EMDRIA™ CE Spotlight email to our 18,000+ EMDRIA members.

Through a sponsored email campaign, we can help amplify your brand, drive qualified

leads, and reinforce your positioning as a trusted EMDRIA™ Credit Provider.

EMDRIA™ Credit Providers will be able to purchase two training listings

per month in our CE Spotlight email.

We have up to 20 trainings per month in each spotlight email.

The cost is $1,000 per month, whether you submit one or two trainings.

Payment will be taken up front. We accept Visa, MasterCard, and

Discover.

The CE Spotlight emails will be sent on the fifth of each month, no

matter whether that day falls on a weekday.

Ad listing reservations will be on a first-come, first-served basis. Once a

month fills up, you will no longer be able to purchase an ad listing and

will need to choose an alternative month.

The listings will include the date, the name of the training, the instructor,

and the hyperlink of your choosing.

CE Spotlight Purchase

https://fs11.formsite.com/EMDRIA/fhbn3acj8r/index


C O N T A C T

Kim Howard, CAE
Director of Communications & Marketing
khoward@emdria.org

Let's Talk EMDR Podcast
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Ad messages are subject to EMDRIA™ approval. 
Social media exposure includes one EMDRIA™ post when the episode is live. 

We do not mention the sponsor in these posts.

One advertiser per episode. Advertiser script file deadlines are 15 days before the
episode launch date. The host will read your ad at the podcast's beginning and end.

 
* Brought to you by XYZ Company  **90 words or less (30-second roll). 

Prepayments only.   

10-second pre-roll* 
30-second post-roll**            

$2,000 per episode $3,000 per episode

Member Non-MemberSponsorship includes host-read Ads

69% of members are satisfied with the podcast, according to the
2025 Membership Survey.
Distributed to more than 18,000 EMDRIA members and the public.
Details and episodes can be found here. 
The podcast is averaging 2,300 weekly downloads.

Distributed across major platforms including:

https://www.emdria.org/library-copy/publications-resources/lets-talk-emdr-podcast/

